General Social Media Account Overview (for staff and students)

Purpose of Social Media Accounts

Erskine social media accounts exist to provide communication about Erskine for the Erskine community and
other interested stakeholders. These accounts will share updates about the college and seminary, offices,
departments, and programs; and Erskine’s students, faculty, staff, and alumni. All official Erskine social media
platforms may also be used by the Erskine College Office of Marketing and Communications to disseminate
information in the event of a crisis.

Oversight of Accounts

All Erskine social media accounts shall be registered with the Erskine College Office of Marketing and
Communications, which shall be an administrator on each account. Each account shall be managed by an
approved moderator.

Moderators of official Erskine social media accounts are users only and may not change admin or passwords
without approval from the Office of Marketing and Communications. The Office of Marketing and
Communications must retain access to all accounts for the purposes of brand management and oversight.

Development of Pages or Accounts

The Office of Marketing and Communications is responsible for creating or approving any social media or
web pages that represent Erskine. If any pages or accounts are created without approval, the Office of
Marketing and Communications will review them and may require any of the following:

* Changes to the page or account
* Deletion of the page or account
e Administrative access to the account
Gaining Access to an Account

If any individual within the Erskine institution wishes to become an approved moderator on an account, he
or she must contact the Office of Marketing and Communications. Before access may be given, the individual
must:

* Provide a reason for the request
* Read and sign both the social media policy and the brand guide
* Complete training with the Office of Marketing and Communications

* Demonstrate an understanding of the editorial and visual requirements for posting, including design
standards and correct use of grammar and punctuation

* Demonstrate an understanding of the “Use of Graphics and Images” and “Standards for Content”
described below

Moderators may lose access to accounts for failure to comply with policies and standards. Access to social
media accounts is given at the sole discretion of the Office of Marketing and Communications.



Use of Graphics and Images

Graphics, images, and colors must adhere to brand standards as outlined in the brand guide. While a full
description of brand standards is found in the brand guide, this bulleted list provides action points for
frequently occurring elements of branding:

* Use only approved logos

* Use only approved fonts

* Use only approved colors

* Do NOT use a logo as a watermark

* When provided, branded templates MUST be used
* Use appropriate photos with clear resolution

* Do not stretch photos

Standards for Content

Moderators must ensure that social media content represents the values of College. Please see the “Social
Media Content Policy for Student Workers & Social Media Supervisors” section:

Content should:

* Be relevant

* Show respect

* Provide accurate information

* Align with the College’s mission and values
* Adhere to brand standards

Social media account administrators can, and will, block users who attempt to spam College accounts. We will
also remove posts that advertise services or promote events that are not in keeping with Erskine’s mission.
We recognize and value differences of opinion but will remove posts that are:

* Abusive, bullying, threatening, or in any way dangerous to the safety of others
* Lewd, profane, or sexually explicit

* Racist

* Encouraging violence

* Violating privacy or copyright laws

* Contrary to Erskine’s mission and values

The college reserves the right to remove posts in accordance with the above criteria at any time, without warning. This Social
Media Policy applies to all official accounts that represent Erskine College, Erskine Theological Seminary, and the Flying Fleet
(trademarks).

Sign stating you understand the General Social Media Account Overview:

Continue reading for the
Student Worker policy.



Social Media Content Policy for Student Workers & Social Media Supetrvisors

Updated 5/5/25

Purpose:

This policy outlines the guidelines for student workers who have access to official social media accounts
managed by Erskine Campus Life. The objective is to ensure that all content posted on these accounts is

appropriate, consistent with the institution’s values, and strategically aligned with broader communication

efforts. This policy applies to all student workers who are granted access to Erskine Campus Life social media
accounts, including but not limited to platforms such as Facebook, Instagram, Twitter, and TikTok.

Content Guidelines

Allowed Content:

1. General Updates and Announcements:

o

Information about upcoming events, deadlines, recruitment, and campus news.

2. Engagement Posts:

o

Interactive content such as photos, polls, questions, and calls to action that foster
community engagement. Candid photos and content are very encouraged!

3. Approved Video Trends:

o

Participation in popular appropriate video trends that have been vetted and approved by an
appropriate faculty/staff member, such as the work-study supervisor or admin of the page.

Prohibited Content:

1. Interviews with Faculty and Staff:

o

Any content involving interviews or profiles of professors, coaches, and other faculty
members is strictly prohibited unless specifically authorized. These are reserved for specific
projects managed by the Communications Department and are part of the growth strategy
for the @erskinecollege Instagram featuring high-quality videography and graphics. We want
to make sure our faculty and staff are presented in the best possible way.

If a departmental/athletic social media page wants to collaborate with @erskinecollege on a

student or faculty/staff spotlight or interview or has ideas for a spotlight, please reach out to
the Communications Department. The purpose of this is to utilize high-quality photo and
video content through the Communications Department staff. We’re happy to partner with
youl

2. Unvetted Trends:

o

Participation in video trends or challenges that are not appropriate/not approved by the
supervisor. This includes videos of students who participate in trends that feature
inappropriate content or content that does not align with Erskine’s values or puts Erskine in

a bad light.



Content Approval Process:

1. Content Creation:

o

Student workers may create content ideas and drafts of video trends, but these must be
submitted to a work-study supervisor for review before posting. (In an attempt to put out the
best quality content that aligns with our Social Media Policy).

2. Vetting and Approval:

o

All video trends and any posts that contain college-related information must be vetted by the
work-study supervisor before posting. An example of what doesn’t need to be checked
would be game day announcements, recruitment announcements, photos of the team/club,
etc. Video trends should be checked to make sure that students’ responses are appropriate.
This ensures that the content aligns with institutional goals and messaging standards.

3. Collaborative Posts:

o

Compliance:

In instances where collaborative posts are desired, student workers must coordinate with the
Communications Department to ensure coherence and strategic alignment. For events such
as SOAR, Move-In Day, athletic games, Homecoming, concerts, and other large campus
events, Erskine Communications will be posting high-quality photos and video content on
@erskinecollege to drive engagement to the page and foster a sense of community in a
professional yet entertaining way.

We ask that department social media pages refrain from hiring or using their own (outside)
photographers during large campus events and instead request to do a collaborative post
with @erskinecollege featuring the professional content taken by the Communications
Department. Candid pictures taken and posted on department social media accounts are
acceptable and encouraged. The purpose of this is to allow uniformity, cohesiveness, and an
upholding of the image we want our main social media accounts to portray. We are happy to
collaborate with your department during these events to promote each other’s pages and

encourage engagement.

Failure to comply with these guidelines may result in revocation of access to social media accounts and other
disciplinary actions as deemed appropriate by Erskine Communications and the Erskine Campus Life

administration.

This policy will be reviewed annually and updated as necessary to reflect changes in social media trends,

institutional priorities, and communication strategies. By adhering to these guidelines, we aim to maintain a

cohesive and professional presence on social media that accurately represents Erskine College, including
Erskine Campus Life and its community.

Student Worker:
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